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Did you see these products on the shelf?

100%

80%

60%-

40%

20%

0%

SKU 1

SKU 2 SKU 3

B No (N=400)
B Yes (N=400)

SKU 4

SKU 5

SKU 6

SKU 7

SKU 8

SKU 9

SKU 10

2/12



Did you see these products on the shelf?
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Choose Me

Banner: No Split
Filters: none

4/12



How easy was it to find the product that you bought?

All (N=400)

Quite difficult (23%)

Neither easy nor difficult (16%)

Extremely difficult (17%)

Quite easy (23%)

Extremely easy (22%)
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Word Cloud - Why was it easy or hard to find?

All

q7 400
100 %
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Verbatim List - Why was it easy or hard to find?

All

q7 400
100 %
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Buy Me
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Product Chosen

SKU 1 SKU 2 SKU 3 SKU 4 SKU 5 SKU 6 SKU 7 SKU 8 SKU 9 SKU 10

[ control (N=205)
B Test (N=195)

9/12



Product Chosen by purchase behaviours

Bought product few times

Not bought in past 6

Would usually buy (A) (B) months (C) Never bought (D)
SKU 1 9 8 9 10

8 % 9% 8 % 11 %
SKU 2 14

12 15% 7 9

11 % C 6 % 10 %
SKU 3 9 7 12 5

8 % 8% 11 % 5%
SKU 4 10 11 12 8

9% 12 % 11 % 9%
SKU 5 15

14 % 6 12 12

b 7% 11 % 13 %
SKU 6 14 8 12 12

13 % 9% 11 % 13 %
SKU 7 5 9 11 8

5% 10 % 10 % 9%
SKU 8 7 8 12 10

6 % 9% 11% 11 %
SKU 9 17 9 12 9

16 % 10 % 11 % 10 %
SKU 10 11 12 9 8

10 % 13 % 8 % 9%
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Product Chosen by purchase behaviours

Would usually buy (N=109)

SKU 5 (14%)
SKU 4 (9%)

SKU 3 (8%) SKU 6 (13%)

SKU 7 (5%)
SKU 2 (11%)

SKU 8 (6%)

SKU 1 (8%)

SKU 9 (16%)
SKU 10 (10%)

Bought product few times (N=92)
SKU 3 (8%)

SKU 4 (12%)

SKU 2 (15%)
SKU 5 (7%)

SKU 1 (9%) SKU 6 (9%)

SKU 10 (13%) SKU 7 (10%)

SKU 9 (10%) SKU 8 (9%)
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Not bought in past 6 months (N=108)

SKU 4 (11%)
SKU 3 (11%)

SKU 5 (11%)
SKU 2 (6%)

SKU 1 (@%) SKU 6 (11%)

SKU 10 (8%) SKU 7 (10%)

SKU 9 (11%)

SKU 8 (11%)

Never bought (N=91)

SKU 5 (13%) SKU 6 (13%)

0
SKU 4 (9% SKU 7 (9%)

0]
SKU 3 (5%) SKU 8 (11%)

SKU 2 (10%)

SKU 9 (10%)

SKU 1 (11%) SKU 10 (9%)
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